ISSN1007-2438 2008 5 ,2008 10

Press Circles ISSN1007-2438 No.5 2008.0¢t.2008. ad

( , 650031)

G206 A

Advertisements in the View of Conditioned Reflex
Wang Hao

(School of Literature and Journalism, Yunnan National Institute, Kunming 650031)

Abstract This dissertation expatiates how to establish loyalty by advertisement and public praise from early consumers.
Key words advertisements conditioned reflex  brand loyalty
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