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The Present Situation and Development of Encouragement Theories

CAO Yuan—kun & ZHAN Xiao—jun

(Enterprises Strategy Research Institute of Jiangxi University of Finance&FEconomics, Nanchang 330013)

Abstract: The exist of encouragement produced many kinds of encouragement theories. To research the present
situation of encouragement theories, we should begin with research method, encouraging object, encouraging main body
and encouraging method. With the coming and being aggravated of internet and globalization, the encouragement
theories that had been formed met with encouraging puzzle in different degrees, and this spurs to establish a
encouragement theory which fit the development of time.
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