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10 Abstract: At present, the research development and industrialization of remote sensing tech-
E- maitjinggf@nrscc.gov.cn 5100y in China are faced with enormous requirements and developing chance. It is the strate-
:2007-06- 01

gic selection for remote sensing technology to perfect the construction of remote sensing tech-
nology system, implement the three strategies of science and technology development, standard-
ize and improve the producing ability of remote sensing products, and make the remote sensing
technology become a kind of industries. Based on industry economics principle and the charac-
teristics of remote sensing technology, this paper put forward the suggestions on technological
development, industrialization, and market competition of remote sensing industrialization.
Keywords: remote sensing industry; industry expanding; market competition
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