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Analysis on Influence Factors and Strategies
of Choice of Enterprise Financing Channels
and Financing Methods

CHEN Yong - giang HU Zu - i
( Business School of Jinggangshan University Ji’ an Jiangxi 343009 )

Abstract: The choice of financing channels and financing methods is directly related to enterprise$ survival and long — term devel-
opment. There are many factors to affect enterprises financing channels and methods selection mainly divided into five
aspects including capital requirement enterprise itself financing risk financing cost and capital structure. To be aimed
at different scale risk tolerance capital structure and enterprises should make the most appropriate selection strategy
of financing channels and methods to reach the purpose of continuing operations and benefit maximization.
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