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An Analysis of the Development Stages and Theory Structure
of Chinese Consumers Study
Dai Lina

(2002

Abstract: The literature growth law theory of D. S. Price is used to analyze the development stages of

Chinese consumers study. After a systematic research, the conclusion is that the first stage is 1979 —
1992, the second is 1993 — 2001, and the third is 2002 — 2009. Then the paper analyzes the theory

structure of Chinese consumers study. It concludes that the theory structure consist of six main parts.
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