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The Development of Market Segmentation Theory

WANG Pei—cai

(Lishui Vocational & Technical College, Lishui, Zhejiang323000, China)

Abstract; The Market Segmentation Theory is widely used to instruct enterprises’

marketing and sales activities.It is

very helpful to increase enterprises’ competence.As the marketing and sales practice develops,the market segmentation the—

ory gradually forms super market segmentation theory and counter market segmentation theory.There is a different suitable

period and range in practice between them.Only by mastering them fully,can we instruct enterprises’

activities exactly.

marketing and sales

Key Words: market segmentation; super market segmentation; counter market segmentation; marketing
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