%13 5% 6 #2001 4 11 A B Eardn
Vol. 13 No.6  2001.11 Journal of Jiaxing College - 43.

N D Jp—
AR Er
(FXF B, #IL %X 314001)

D BXAEE B NI THB AR TR ERA K, NBT B

udf

AR Bk R R 89 L
X Tk
THEA;, TR, Hike : F272.3
Abstract: Based on analyzing the difference betw een domestic and foreign marketing research meth-
ods, this article introduces several widely used marketing research methods abroad.
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