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A Study of Process Dissociation of the Memory Effects of Sexual
Appeal Printed AD

Peng Yangin
( Department of Psychology, School of Education, Soochow University, Suzhou,215123)

Abstract With the increasingly fierce market competition, marketeers resort all the more to sexual appeal AD to attract consumers, in-
crease consumer interest, and improve the advertisement effect. Therefore, an appropriate degree of sexual appeal and an analysis of ad-
vertisement audience cognitive information processing by sexual appeal are important. With the proliferation of advertising messages, ad-
vertisers are increasingly using sex appeal to atiract the audiences attention. Despite a number of relevant studies at home and abroad,
no agreement has been reached in terms of sexual appeal AD or the celebrity effect.

Past studies used two methods to study the effects of advertising memory; direct measurement (e. g. recall, recognition) and im-
plicit attitude. In fact, neither of the methods can distinguish between explicit and implicit memory. In the research of sexual appeal
AD, most of the experimental results are from America, and local experiments are relatively few. So we need a new method and per-
spective for the study. In order to improve the memory effect of sexual appeal AD, analyzing the audience information processing sexual
appeal AD is particularly important. Thus, this research used the PDP method to distinguish between the implicit and explicit informa-
tion processing of audience to sexual appeal AD, to explore the information processing model and to explore the causes. In the study,
122 college students were chosen as testees. The study involved a 3 x2 x 2 factorial experiment to investigate how cognitive information
processing would respond to sexual appeal AD by analyzing the response to the bare type (implicative, generally, explicit) and different
types of celebrity spokespersons (famous, ordinary ) in advertising.

The results showed that 1. From the explicit control of processing, memory of implicative sexual appeal AD got the best effect. 2.
From the implicit automation processing, the automatic processing of explicit sexual appeal AD got the best effect. People paid more at-
tention to explicit Sexual appeal AD in their subconsciousness. 3. The study did not find a celebrity effect in sexual appeal AD.

In sexual appeal advertisement, the use of sexual elements is able to attract audience attention, but over-sexy or over-exposure
models will have a negative effect on the audience memory of the brand because the audiences attention is focused on the model instead
of the brand. In other ads the celebrities may be able to play a vital role, but in sexual appeal advertisement, the celebrity effect is not
significant, as the audience pay more attention to the models body, rather than who he (she) is. It can be seen that sex appeal adver-
tisement does not need to spend lots of money on celebrity endorsement.

Key words Sexual appeal print AD, The effects of memory, Cognitive information processing , Process Dissociation Procedure



