2003 9 Sep. , 2003
5 Jilin University Journal Social Sciences Ediion No. 5

A hE B IR Y £ B A EL &

T % 2
( \ 130012)
. F713.5 A : 02572834 (2003) 05-0112-06
(1]
[2], )
2 [3]
2 b
[4]
1.
2 2 2
: 2002- 07— 03
: (991630)
(1956- ), . . ,



7151 (P4S)

e 113



bk Wk

II:

11t

. 114,

bik

‘?77

80%

Wk= b1k+
2
[13
2
2
2



(%) (%)
48 44 6 2 0 100 92 85
51 33 9 6 1 100 84 50
44 39 11 5 1 100 83 60
47 35 11 6 1 100 82 35
38 44 12 6 0 100 82 80
41 41 14 3 1 100 82 70
32 46 15 7 0 100 78 92
29 43 19 8 1 100 72 72
26 41 22 10 1 100 67 57
28 36 21 13 2 100 64 80
15 35 29 18 3 100 50 48
17 30 29 21 3 100 47 39
13 32 27 23 5 100 45 70
10 32 30 25 3 100 42 32
12 23 30 30 5 100 35 76
7 20 23 40 10 100 27 20
15 27 38 14 100 21 15
1 [13 2 s bl -
48, b= 44,
wg = b1k+ b2k= 48+ 44 = R%
1 R [13 2
75% [19 2 43 ”»” 43 2 [43 2 43 2 [13 ”»
13 2 43 ”» 13 ”»”
1 )
1 )
[13 2 [13 2 [13 ”»” [13 2
2 2 2
[ ”»
13 2 « 2
[ 3



100

b

B o

B
80
70
60
50

30

20

10

116, *

ST 7R
o
i CInki?
LRk TR a
. I o )
LAY FBOW e
~ a o a
N Hrigam
- kiR i o
a
i ALk
1 o
i
o HE5
ax o
_ o
TATR
1 My ©
a
10 20 0 40 50 60 70 80 %0 100
HEIE
1
X 100%



= x 100%

(1) , )

(2) , ) ;

(3) : ;

[ 1] . “ 7] , 1996, (11): 49- 50.
[ 2] Dipakjain Siddhartha S. Singh. Customer Lifetime Value Research in Marketing: A Review and Future Directions [J].
Journal of Direct Marketing, 2002, (2) : 34— 46.

[ 3] . — [J]. , 1999, (1): 27- 40.
[ 4] . [J. , 1999, (2): 52— 54
[5] . . [M]. : , 2001

The Meanings and Measurement of Brand Loyalty
YU Hong yan
( School. f Management, Jilin University, Changchun, Jilin, 130025, China)
Abstract: Brand loyalty is the consistent preference for one brand overall others. Brand loyalty consists of be-
havior loyalty and emotion loyalty. We can measure and analyze loyalty based on brand awareness, consumer

valuation, consumer satisfaction, consumer usage and recommendation to other.

Key word: brand loyalty; brand awareness; consumer satisfaction

e 117



