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An Empirical Study on the Factors Influencing Brand Loyalty
LU Juan ZHANG Dong-han
(College of Economics and Management, China Agriculture University, Beijing 100094)

Abstract: With increasing competition in the market, customer brand switching behavior becomes more and
more frequent, which forces enterprises to look for the key factors that influence customer brand loyalty. The pur-
pose of this paper is to identify the brand loyalty driving factors and to help enterprises make their marketing strategy
correctly by an empirical study.

Key words: brand loyalty; influence factors; empirical study
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